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Welcome

Chase Charity Insights was put together to help your charity connect with your 
supporters within an evolving world of communications. And what better way to 
help rally your supporters than harnessing the amazing power of social media. 

Chase brought together leading experts in social media to participate in 
“Conversations on Social Media,” a forum centered on new techniques to attract 
support for your charity. Both the live forum and the replay are available on Chase 
Community Giving’s Facebook page facebook.com/chasecommunitygiving 
beginning on March 31, 2011. This exciting event is living proof of the power of  
social media!

Our goal is to give you some resources to share your mission more broadly. 
Enjoy this guide and good luck out there!
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How to Use Social Media to Rally Supporters 

FALL 2009 WInnInG CHARITy

SUMMeR 2010 WInnInG CHARITy 

•

•

•

The ability to organize supporters in a new, 
direct and informal environment 

Direct-from-supporter insights and 
intelligence that can inform future fundraising 
opportunities and creative approaches to your 
charity’s communications

The power to turn your supporters into 
ambassadors for your charity

Invisible Children is using their Facebook page to 
engage their supporters in conversations that further 
their mission.

Harry Potter Alliance is actively using their Wall to 
keep supporters up-to-date with the latest 
fundraising and book-drive news. 

Everybody loves to talk about themselves and the 
causes that matter to them—so let them! In this day 
and age, your supporters not only to want to, but 
expect to have an ongoing conversation with your 
charity. The great thing about this constant stream 
of communication is what your charity can get out 
of it.
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Everybody has the ability to be a social media guru. And with a little social media how-to, every Don’t  
can be turned into a Do. Here are a few tips to consider as you begin your journey into social media.

• •

•
•

•

•

What Are the Do’s and Don’ts of Social Media? 

•

•

Open up! 
Honestly communicate with your supporters 
and make sure your message is consistent 
with the charity’s voice.

Remember where you are. 
Tactics should be appropriate for the medium 
you choose. For example, on Twitter, the 
tactic should likely feature short, easily 
digestible content suitable to the platform. 

It’s a two-way street. 
Open and maintain an unfiltered, genuine 
two-way dialogue between you and your 
supporter. This creates a mutual trust—
and that goes a long way.

Make it personal. 
Employees or volunteers are your best 
advocates in the social media space. They 
have a unique insight into the charity that no 
one else does. Use them!

Don’t lock the door.
Don’t create unnecessary barriers (registration 
forms, age-gates, etc.) between your charity and 
the supporter. Doing so might decrease their 
interaction with your charity.

Don’t just push, but pull a little. 
Don’t just talk to your supporters, talk with 
them—and listen to them. The supporter is the 
best source of information and inspiration.

Don’t let your content grow stale. 
Don’t repeat content. Keep it fresh. Give them 
something new on a regular basis. 

Don’t create time limits. 
Don’t end the conversation when the campaign 
or fund drive concludes. Let it continue. You 
never know where the conversation will lead.

Do’sDon’ts
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Facebook is a social network that allows you to 
create a personal profile, connect with other users 
known as “friends” and exchange messages. 
Additionally, users may join common interest user 
groups, organized by school, workplace, or even 
charitable causes.

As of January 2011, Facebook has more than 600 
million active users;1 by the end of 2011, eMarketer 
estimates that 57.1% of all Internet users will have 
a profile.2 For more information on Facebook, 
check out Facebook’s Facebook page: 

www.facebook.com/facebook

1. SOURCE: “Facebook has more than 600 million users, Goldman tells clients,” BusinessInsider.com, Jan 5, 2011 
2. SOURCE: “eMarketer: Facebook juggernaut surges on,” PMANewsline.com, Feb 25, 2011

How to Use Facebook to Reach Supporters

Step 1: Create a Facebook Account

Creating a Facebook account is simple enough. 
Go to www.facebook.com, fill out the sign-up form 
and follow the detailed instructions. And 
best of all, it’s free.

FACebook LoGIn

FACebook.CoM
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Step 2: Create a brand Page for 
your Charity

A Facebook Page, often created by companies, 
brands or charities like yours, enables you to share 
information links, photos, and videos about your 
cause with supporters. 
 
Consider creating one today if you want to increase 
the social media visibility of your cause.

Visit www.facebook.com/pages/learn.php to 
create or learn more about Facebook brand pages. 

exAMPLe oF bRAnD PAGe

Chase Community Giving Page
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•

•

•

•

The Wall is where you can post Status 
Updates. It’s also a place to enable fans to 
share ideas and comment.

Video and photo tabs allow you to upload and 
share dynamic content about your charity’s 
activities.

Polls help you learn what’s driving support 
and how you can evolve your efforts.

Blogs and Discussions provide an opportunity 
to delve deeper into your charity’s mission, 
goals and accomplishments.

Events on Facebook are a great way to 
develop more lasting relationships with 
supporters.

•

FACebook’S “LIke” bUTTon

FACebook “STATUS UPDATe”

Step 3: establish an Active 
Facebook Page Community

What you want is to get supporters to “Like” your 
page. After all, it’s like free advertising when your 
charity appears in a post on someone’s Wall.

But how do you get someone to “Like” your charity? 
By using all of Facebook’s tools to cultivate a lively, 
interesting and supportive community. The most 
popular Facebook tools are outlined here:
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First, of course, you need a Twitter account: 
twitter.com/signup. Free and easy!

Use Twitter search at search.twitter.com to 
search for other charities and supporters of 
your charity. You may want to follow them by 
clicking the “Follow” button on their Twitter 
page. 

People will be saying things about your charity 
on Twitter, and sometimes you might want 
to say something back. You can do this by 
clicking the “Reply” link underneath any Tweet. 
Then, just type your message after their Twitter 
name. For example: @CharityName Follow us 
for news and updates on our cause!

For more information on “@ replying,” check 
out Twitter’s help guide: support.twitter.
com/articles/14023-what-are-replies-and-
mentions

Twitter is a microblogging service that allows 
individuals and companies to send and view 
messages called “tweets.” Tweets are text posts no 
longer than 140 characters that publish to a user’s 
feed. The goal is to get supporters to “follow” your 
charity’s feed. 
 
For more information on Twitter and how to use it, 
check out Twitter’s Help Center: 

support.twitter.com

How to Use Twitter to Reach Supporters

Step 1: build a Solid Follower base

TWITTeR LoGIn

TWITTeR.CoM

•

•

•

•
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Step 2: Tweet, Tweet, Tweet

•

•

•

•

Share relevant links, news and insights about 
your charity and cause. 

Actively “@ reply” and retweet (meaning: 
repost) users who tweet about your 
organization or cause. 

Use Twitter search to monitor conversations 
surrounding your charity. 

Continue the conversation with users who are 
discussing your cause.

TWITTeR ReTWeeT

TWITTeR SeARCH
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Step 3: Hashtag Usage

•

•

Hashtags are keywords or phrases with the 
# symbol in front of them. When you attach 
the # symbol to a word or phrase on Twitter, it 
causes that word or phrase to become a link, 
making it searchable. For more information 
on hashtags, check out Twitter’s help center: 

http://support.twitter.com/articles/49309-
what-are-hashtags-symbols

Hashtags allow you to easily follow 
discussions surrounding your organization 
or cause. 

TWITTeR HASHTAG

HASHTAG SeARCH ReSULTS
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Spread the Word

E-mail
Announce the launch of your new Facebook 
page, and include a link to the page.

Website
Announce the launch of your new Facebook 
and Twitter page, and include a link to the 
page. Or use a social plug-in, which is a widget 
that you can embed onto your website to drive 
traffic to your pages. Here is more information 
on social plug-ins and how to install them: 

Facebook:
developers.facebook.com/docs/plugins

Twitter: 
twitter.com/about/resources

Social
Promote your page on other social platforms, 
such as Yelp®, Foursquare™, YouTube™, 
Tumblr© and Vimeo©. And don’t forget to 
promote your Twitter page on Facebook and 
vice versa.

•

•

•

Once you’ve created your charity’s Facebook and 
Twitter pages, it’s important to let others know 
about it! How? By using different communication 
channels.

FACebook’S “ReCoMMenDATIonS” PLUG-In

eMAIL LInkS To yoUR TWITTeR AnD FACebook PAGeS
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Chase Community Giving is a 
philanthropic movement that 
launched in the fall of 2009 as a
new way forward for giving. Since 
then, through this unique program, 
our supporters have helped us 
donate $10 million to 300 local 
charities in 35 states.

We couldn’t have done it without 
Facebook and other social media 
channels. Social media is the great 
connector of this world. It’s where 
your charity can be heard, engaged 
with, talked about and loved.

Case in point, we are currently 
2.4 million supporters strong on 
Facebook—and we’re just getting 
started!

Chase Community Giving
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Legal Disclaimer

This toolkit is provided as-is, and Chase provides no guarantees related to your use of it.  Please consult your internal 
legal, public relations and other applicable management resources for advice regarding using this toolkit to fit your 
particular efforts related to this program. Your use of this toolkit and methods by which you choose to generate media 
about your involvement in the Chase Community Giving program is subject to the Official Rules of the program.

Copyright © 2011 JPMorgan Chase & Co.
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